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Understand the issue

Pledge to #EngageResponsibly

Deliver on pledge commitments 



Understand the Issue

Online hate speech is considered a public health risk and a 
crime in the U.S. Hate speech is also considered an 
adolescent mental health risk.

Leads to real-world consequences

Hate speech on social media is increasing, and its 
far-reaching consequences affect people, 
communities, and societies at large. 

of Americans have experienced 
online hate due to racial, religious, 
or sexual identity.

Online hate speech is prevalent

35%
of Americans experiencing online hate 
reported cumulative negative physical 
and/or mental health effects due to 
online harassment.

45%
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Source: ADL Online Hate and Harassment, The American Experience, 2021



Online Hate Speech Impact

52%
LGBTQ+

36%
Muslims

29%
Female-
identified 
respondent

25%
Male-
identified 
respondent

23%
African 
American

22%
Jewish

21%
Hispanic 
or Latino

17%
Asian 
American

Demographics of 
Online Hate and 
Harassment
(Severe harassment experienced by group)

Platform Actions to 
Address Experiences 
of Physical Threats
(Data collected about lifetime experiences 
online in January of each year)

Respondent said platform deleted threatening content

Blocked the user who posted the threatening content

Did not take any action

Respondent did not report the threatening content to the platform

22%

28%

38%

33%

14%

17%

41%

38%2020 2021
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Sources: 
WPP Consumer and Small/Medium Business Study, 2020
ADL Online Hate and Harassment, The American Experience, 2021



Consumers Are Ready 
to Engage on the Issue

93% 
of consumers agree 
that more needs to be 
done to combat online 
hate speech.

66% 
of online users would 
think more positively of 
brands that take part in 
combatting hate speech 
online, and 36% would 
be more likely to buy 
from these brands.

65% 
of consumers would 
support a movement 
taking on online hate 
speech, and it only takes 
25% to take a stand 
before large-scale social 
change occurs.

47% 
of online users think more 
negatively of brands that 
advertise on platforms 
that have high levels of 
online hate, and 51% are 
less likely to buy from 
companies that advertise 
on these platforms.

80% 
of consumers want 
to be part of the 
solution!
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Sources: 
WPP Consumer and Small/Medium Business Study, 2020
ADL Online Hate and Harassment, The American Experience, 2021



Consumers Expect Companies 
to Fight Online Hate By...

MONITORING their social pages to address hateful comments

DEVELOPING POLICIES that take action against hate speech and support victims

REMOVING ADVERTISING from sites that don’t effectively address hate speech

INCREASING TRANSPARENCY about what they are doing about online hate speech

CREATING ACCREDITATION for companies that are trained and prepared to tackle hate speech

INVESTING in building awareness
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Source: WPP Consumer & Small/Medium Business Study, 2020



Consumers

Creators

NGOs
Platform

s

Brands

SM
Bs

Human Social 
Connections Are Critical 
to the Sustainability of 
Our Planet and Our Future

6

We all have a role to play in 
combating online hate speech.
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A MUST-Watch Video
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https://player.vimeo.com/video/470388236


#EngageResponsibly is led by the Association of National Advertisers 
together with the Global Alliance for Responsible Media, with support from 
the Alliance for Inclusive and Multicultural Marketing, the Brand Safety 
Institute, Ogilvy, and Pernod Ricard, which seeded and donated the 
initiative to the industry.

#EngageResponsibly is an initiative to fight online hate speech, with a 
focus on education that empowers small to midsize businesses and 
consumers to take action. 

#EngageResponsibly specifically addresses online hate speech with the 
focus and rigor required to drive impact.
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What Is #EngageResponsibly?
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Scope of Online 
Hate Towards 
Women 
Source: Amnesty 
International Study

Challenging 
Online Hate 
Report: LGBTQ
Source: Gallup, 
2020

Hate Speech 
Correlation to 
Real-World 
Hate Crimes
Source: NYU

Understanding 
the Needs of 
Hate Crime 
Victims
Source: VBRG, 
OSCE/ODIHR

Effect of 
Reddit 2015 
Ban on Hate-
Based 
Subreddits 

Community 
Response 
to Hate: 
A Quick Guide for 
Action

Being an 
Active Bystander 
Video Series

Fighting 
Online Hate
ADL Repair Program

Supporting 
Victims of 
Online Hate 
Speech 
ADL Backspace 
Hate 

Protecting 
Yourself 
from Online 
Harassment: 
A Guide

Ten Ways to 
Fight Hate: 
A Community 
Response Guide 
Source: Southern 
Poverty Law Center

Responding 
to Online Hate 
Virtual Ed Program 
for Children

ITV HateLab Video on Correlation 
Between Online Hate and Real-World 
Hate Crimes
Source: ITV UK

Facts and Resources
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https://www.amnesty.org.uk/press-releases/women-abused-twitter-every-30-seconds-new-study
https://www.report-it.org.uk/files/online-crime-2020_0.pdf
https://www.nyu.edu/about/news-publications/news/2019/june/hate-speech-on-twitter-predicts-frequency-of-real-life-hate-crim.html
https://www.osce.org/files/f/documents/0/5/463011.pdf
http://comp.social.gatech.edu/papers/cscw18-chand-hate.pdf
https://www.niot.org/stop-hate-action-kits/community-response-to-hate
https://8449nohate.org/not-alone/
https://www.adl.org/repairplan
https://www.adl.org/backspace-hate
https://urldefense.com/v3/__https:/onlinesafety.feministfrequency.com/en/__;!!FMox2LFwyA!4ezW3iAJ7dyVm3FwxYZCbEtsouI176wu_5PlgfNwuAl08Gmj89FuXyLmjK1rnIwngw$
https://www.splcenter.org/20170814/ten-ways-fight-hate-community-response-guide
https://www.commonsense.org/education/digital-citizenship/lesson/responding-to-online-hate-speech
https://www.youtube.com/watch?v=sBHclogub6M


#
EngageResponsib

ly

I Pledge To 

Pledge to 
#EngageResponsibly

READ THE PLEDGE
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https://engageresponsibly.org/
https://engageresponsibly.org/
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TAKE THE PLEDGE
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https://engageresponsibly.org/


How to Activate Pledge 
Commitments

Support
consumers and 
communities by 
leveraging the voice of 
your brand and the 
power of your channels 
to amplify 
#EngageResponsibly, 
driving us all to education 
and action at scale.

Engage
customers and partners 
by distributing 
#EngageResponsibly 
educational materials and 
supporting content 
through your Small and 
Midsize Business 
networks, including 
franchisee and distributor 
channels.

Involve
your employees and 
stakeholders by using the 
online educational 
content to strengthen 
their understanding of 
online hate speech’s real-
life consequences and 
providing them with the 
tools to act.

Report
hate speech when you 
see it to demonstrate a 
true commitment to the 
most marginalized and 
vulnerable among us. 
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consumers and communities by 

leveraging the voice of your brand and 

the power of your channels to amplify 

#EngageResponsibly, driving us all to 

education and action at scale.

Support
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Support on Social – Downloadable Assets
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How to deliver: Share your support across social media. 
Downloadable images for social are provided via these links. 
In addition, there are social media copy options you can use.

• [Company name] is proud to pledge to #EngageResponsibly 
and commit to standing up against online hate speech. Visit 
EngageResponsibly.org to join us!

• Let’s show that hate has no place — online or anywhere else. 
Pledge to #EngageResponsibly at EngageResponsibly.org.

Pledge to #EngageResponsibly: Facebook
Pledge to #EngageResponsibly: Twitter
Pledge to #EngageResponsibly: LinkedIn
Pledge to #EngageResponsibly: Snapchat
Pledge to #EngageResponsibly: TikTok

I Pledge to #EngageResponsibly: Facebook
I Pledge to #EngageResponsibly: Twitter
I Pledge to #EngageResponsibly: LinkedIn
I Pledge to #EngageResponsibly: Snapchat
I Pledge to #EngageResponsibly: TikTok

We Pledge to #EngageResponsibly: Facebook
We Pledge to #EngageResponsibly: Twitter
We Pledge to #EngageResponsibly: LinkedIn
We Pledge to #EngageResponsibly: Snapchat
We Pledge to #EngageResponsibly: TikTok

https://engageresponsibly.org/
https://engageresponsibly.org/
https://www.engageresponsibly.org/social_assets/Pledge_FB.png
https://www.engageresponsibly.org/social_assets/Pledge_Twitter.png
https://www.engageresponsibly.org/social_assets/Pledge_Linkedin.png
https://www.engageresponsibly.org/social_assets/Pledge_Snapchat.png
https://www.engageresponsibly.org/social_assets/Pledge_TikTok.png
https://www.engageresponsibly.org/social_assets/IPledge_FB.png
https://www.engageresponsibly.org/social_assets/IPledge_Twitter.png
https://www.engageresponsibly.org/social_assets/IPledge_LinkedIn.png
https://www.engageresponsibly.org/social_assets/IPledge_Snapchat.png
https://www.engageresponsibly.org/social_assets/IPledge_TikTok.png
https://www.engageresponsibly.org/social_assets/WePledge_FB.png
https://www.engageresponsibly.org/social_assets/WePledge_Twitter.png
https://www.engageresponsibly.org/social_assets/WePledge_Linkedin.png
https://www.engageresponsibly.org/social_assets/WePledge_Snapchat.png
https://www.engageresponsibly.org/social_assets/WePledge_TikTok.png


customers and partners by distributing 

#EngageResponsibly educational 

materials and supporting content through 

your Small and Midsize Business networks, 

including franchisee and distributor 

channels.

Engage
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How to deliver: Highlight #EngageResponsibly in a newsletter or similar. 
Suggested copy for company communication:

Join us in pledging to #EngageResponsibly

With 35% of Americans experiencing online hate*, stopping its spread is a huge 
undertaking. But each of us have the power to be an agent of change. This is 
why [Company Name] is proud to support the #EngageResponsibly pledge — a 
commitment to help combat online hate speech, with a goal of drastically 
reducing its presence by 2025.

Join us! Visit EngageResponsibly.org, take the #EngageResponsibly pledge to 
combat online hate speech, and use the corresponding #EngageResponsibly 
pledge toolkit to learn more about the issue and actions you can take to make a 
difference. In the coming months, #EngageResponsibly, led by the Association 
of National Advertisers in collaboration with the Global Alliance for Responsible 
Media, will launch a robust educational system and resources for individuals 
and small to midsize businesses to provide additional understanding and actions 
each of us can take to tackle hate online.

Together, we can restore our online spaces to be more accepting of others. 
Together, we can pledge to #EngageResponsibly.

*Source: ADL Online Hate and Harassment, The American Experience, 2021

https://engageresponsibly.org/


your employees and stakeholders by using 

the online educational content to 

strengthen their understanding of online 

hate speech’s real-life consequences and 

providing them with the tools to act.

Involve
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How to deliver: At the time of the #EngageResponsibly 
educational system launch in the coming months, we 
are asking companies which signed the pledge to 
amplify awareness of the educational program among 
their employees and partners and encourage 
engagement to drive further understanding on the issue 
of online hate speech, including actions that individuals 
and small to midsize businesses can take. We will be 
providing suggested copy to all pledge signature 
companies for inclusion in a company newsletter, 
intranet, or similar, linking to the educational experience 
that will launch at EngageResponsibly.org.

https://engageresponsibly.org/


Demonstrate a true commitment to the most 

marginalized and vulnerable among us by 

reporting hate speech when you see it.

Report

REPORT > SITE POLICY >

REPORT > SITE POLICY >

REPORT > SITE POLICY >

REPORT > SITE POLICY >

REPORT > SITE POLICY >

REPORT > SITE POLICY >

REPORT > SITE POLICY >

REPORT > SITE POLICY >

REPORT > SITE POLICY >
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https://www.facebook.com/help/181495968648557
https://transparency.fb.com/policies/community-standards/
https://support.google.com/youtube/answer/2802027?hl=en&co=GENIE.Platform%3DDesktop
https://www.youtube.com/howyoutubeworks/policies/community-guidelines/
https://www.linkedin.com/help/linkedin/answer/37822
https://www.linkedin.com/legal/professional-community-policies
https://help.twitter.com/en/rules-and-policies/twitter-report-violation
https://help.twitter.com/en/rules-and-policies/twitter-rules
https://support.snapchat.com/en-US/a/report-abuse-in-app
https://www.snap.com/en-US/safety/safety-center
https://support.tiktok.com/en/using-tiktok/report-a-problem
https://www.tiktok.com/community-guidelines?lang=en
https://help.instagram.com/198034803689028
https://about.instagram.com/safety
https://help.twitch.tv/s/article/how-to-file-a-user-report?language=en_US
https://www.twitch.tv/p/en/legal/community-guidelines/
https://help.pinterest.com/en/article/report-hate-speechext
https://policy.pinterest.com/en/community-guidelines


FAQs 
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Q: What is #EngageResponsibly?
What will the program entail?

A: #EngageResponsibly is an initiative that 
harnesses the collective power of brands, 
social media platforms, and consumers to 
eliminate online hate. Founded by Pernod 
Ricard and now led by the Association of 
National Advertisers (ANA) in partnership with 
Global Alliance for Responsible Media 
(GARM), #EngageResponsibly’s goal is to 
drastically reduce online hate by 2025 by 
driving awareness and action on the issue and 
empowering everyone to be part of the 
solution in stopping its spread. Our primary 
focus is education — informing small to 
midsized businesses (SMBs) and consumers 
about the prevalence of online hate and 
linkage to real-world incidents, how to identify 
it, and how to take action, including modifying 
how they engage in social media and how to 
report it to each platform. In addition, SMB 
education and action will cover responsible 
media. #EngageResponsibly will debut in the 
U.S., with global ambitions.

Q: Who is leading 
#EngageResponsibly?

A: The ANA is leading #EngageResponsibly, in 
partnership with GARM, building the initiative 
in the GARM environment, specifically with 
the GARM Education Working Group, 
comprised of ANA, GARM, and platform 
executives spanning Facebook, Snapchat, 
TikTok, Twitter, and YouTube. The ANA-led 
#EngageResponsibly business system is 
further supported by the ANA’s Alliance for 
Inclusive & Multicultural Marketing (AIMM), 
the Brand Safety Institute (BSI), Ogilvy, and 
Pernod Ricard, which seeded and donated the 
initiative to the ANA and continues to be 
actively involved.

Q: How does #EngageResponsibly 
fit into Society and 
Sustainability work?

A: #EngageResponsibly is part of the ANA Growth 
Agenda’s Society and Sustainability priorities, 
which includes brand safety, and is guided by 
the principle that brands should be a force for 
good as well as a force for growth.
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Q: How does #EngageResponsibly 
fit into the GARM framework 
and priorities?

A: The ANA is leading #EngageResponsibly as an 
initiative in the GARM environment, aligned with 
GARM’s 11-protocol brand safety floor, which 
includes online hate speech. 

#EngageResponsibly is developed within the 
GARM Education Working Group, comprised of 
GARM, ANA, and platform executives, including 
Facebook, Snapchat, TikTok, Twitter, and 
YouTube representation.

Through #EngageResponsibly, SMBs, a 
fragmented audience, will benefit from GARM 
tools, and consumer outreach will offer vital 
focus for moderators, with these efforts 
advancing GARM brand safety work. 

Q: Why the SMB focus in addition 
to big brands and consumers?

A: Leading brands are mobilizing, including ANA 
members and GARM Steer Team companies, 
but can’t do it alone. However, most SMBs 
have yet to engage. With approximately 28 
million SMBs in the U.S., these businesses 
offer a tremendous ecosystem for scaling 
mobilization against online hate speech, with 
68% of SMBs saying they would fight hate if 
there was a coalition to join. SMBs, a 
fragmented audience, will benefit from GARM 
tools and consumer outreach will offer vital 
focus for moderators. Education will include a 
resource portal highlighting reporting tools 
(creating transparency and highlighting 
efforts), SMB outreach and education 
(democratizing brand safety tools and best 
practices via media spend and engagement), 
and consumer outreach and education 
(creating visibility and promoting civility via 
incident reporting and engagement).

Q: How significant is the issue of 
online hate speech? Why are 
you focused on hate speech and 
not other issues such as 
bullying or misinformation?

A: Online hate is a significant issue, distinct and 
nuanced from misinformation, bullying, and 
other online challenges that need to be tackled 
uniquely to be effective given their 
complexities. According to the Anti-Defamation 
League, 35% of Americans have experienced 
online hate due to their racial, religious, or 
sexual identity. Of those experiencing hate, 
45% of Americans reported cumulative negative 
physical or mental health effects due to online 
harassment, and more than 35% of Americans 
stopped, reduced, or changed online activity 
because of the experience. The severity of the 
problem is evident in the government declaring 
online hate a mental health risk for young 
Americans. In the U.K., online hate speech can 
be prosecuted as a crime.
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Q: How does #EngageResponsibly 
define “hate speech”?

A: #EngageResponsibly uses the GARM 
definition of hate speech which is “behavior or 
content that incites hatred, promotes violence, 
vilifies, or dehumanizes groups or individuals 
based on race, ethnicity, gender, sexual 
orientation, gender identity, age, ability, 
nationality, religion, caste, victims and 
survivors of violent acts and their kin, 
immigration status, or serious disease 
sufferers.”

Q: How can I get involved?
A: The first step in getting involved is to take the 

ANA’s #EngageResponsibly pledge — a 
commitment to combat online hate speech, 
with a goal of drastically reduce its presence 
by 2025, through education and action. In the 
pledge there are four simple but powerful 
actions we’re asking all signing companies to 
commit to taking. We’ll be making activation 
turnkey using a toolkit we’ll provide:

1. Support consumers and communities by 
leveraging the voice of your brand and the 
power of your channels to amplify 
#EngageResponsibly, driving 
us all to education and action at scale.

2. Engage customers and partners by 
distributing #EngageResponsibly educational 
materials and supporting content through your 
Small and Midsize Business networks, 
including franchisee and distributor channels, 
agency partners, and diverse-owned media 
companies.

3. Involve your employees and stakeholders by 
using the online education content to strengthen 
their understanding of online hate speech’s real-
life consequences and provide them with the 
tools to act.

4. Report hate speech when you see it to 
demonstrate a true commitment to the most 
marginalized and vulnerable among us.

Furthermore, we will be asking the industry 
for support at the time of #EngageResponsibly’s 
2022 launch, in the form both of amplifying 
#EngageResponsibly content to drive awareness 
of and engagement with the educational 
materials and participating in the initiative’s 
launch event, and ongoing donor and sponsor 
opportunities to support the 
#EngageResponsibly business system for 
continued impact.
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Q: What is #EngageResponsibly’s 
roadmap? When will the 
#EngageResponsibly 
educational system be 
available?

A: The ANA recently announced that it is taking 
on leadership of #EngageResponsibly in 
partnership with GARM to scale it as an 
industry-wide initiative. Our next milestone is 
galvanizing the industry through the ANA’s 
#EngageResponsibly pledge to join us in 
combatting online hate, paving the way for 
others to join, and driving momentum in 
advance of #EngageResponsibly’s launch. In 
Q2 2022, we will launch #EngageResponsibly, 
featuring the educational system and 
supporting SMB and consumer campaign and 
launch event. The launch will kick off the 
#EngageResponsibly system that will 
continually refresh with additional education 
modules as part of an ongoing education 
curriculum, content, and programming.

Q: What assets are you creating?
A: #EngageResponsibly will include a robust set 

of assets:

• Pledge to show our industry’s commitment 
and serve as a catalyst for momentum going 
into the launch

• Education for SMBs and consumers that 
informs and spurs action. Education is the 
heart of the initiative and will continually 
refresh with an expanding educational 
curriculum

• Website to serve as the hub for the 
education experience and other details 
about the effort

• Campaign to drive awareness and 
engagement of #EngageResponsibly 
education to combat online hate

• Programming for additional awareness and 
discourse

Q: What are your 2022 goals?
A: Our 2022 goal is to launch 

#EngageResponsibly’s educational curriculum, 
with a supporting campaign and programming 
to begin driving SMB and consumer 
awareness, education, and action on the issue 
of online hate. Furthermore, we look to scale 
#EngageResponsibly as a long-term business 
system for ongoing impact. 2022 will be our 
pilot year, focused on the U.S., to test and 
learn, with ambitions of scaling globally in the 
future, and, together with GARM, establishing 
the right KPIs for measuring success towards 
our goal of reducing online hate.
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Q: Are the social media 
platforms endorsing 
#EngageResponsibly?

A: Yes, the social media platforms support 
#EngageResponsibly, including through 
program collaboration and co-creation in the 
GARM education working group 
environment, of which they are members. 
The platforms have publicly expressed their 
support with endorsement at the time of 
announcement that #EngageResponsibly 
would be scaling as an industry-wide 
initiative led by the ANA, working together 
with GARM.

Q: Do you have the support of 
NGOs?

A: Yes. We are working closely with many NGOs, 
including ADL and NAACP, which are GARM 
strategic advisors on the issue of online hate 
speech. In addition, we continue to expand 
outreach to, exposure to, and collaboration 
with other NGOs, with recognition that 
marginalized communities are most affected 
by online hate.

Q: How will you measure success?
A: We know that success is contingent on scale. 

With this as our guidepost, our first measure of 
success will be scaling #EngageResponsibly to as 
many SMBs and consumers as possible and 
validating KPIs that measure the reach, 
engagement, and action stemming from 
#EngageResponsibly’s education focus. These 
may include:
• How many businesses and people the 

#EngageResponsibly campaign reaches

• How many businesses and people visit the 
#EngageResponsibly website

• How many businesses and people engage in 
the #EngageResponsibly education

• How many SMBs download the responsible 
media tools

• How many people reported online hate after 
taking the education

In addition, we will be working together with 
GARM within its brand safety floor efforts to 
identify the right measures for benchmarking 
reduction in online hate speech.

Q: Who should I contact for more 
information and to get 
involved?

A: For more information, you can contact Bill 
Tucker, group EVP at the ANA and executive 
director at PRAM (btucker@ana.net), and 
Anita McGorty, EVP at the ANA and initiative 
lead for #EngageResponsibly 
(amcgorty@ana.net).

http://btucker@ana.net
http://amcgorty@ana.net


#EngageResponsibly 
Educational System

Coming 
Soon

Launching 
Q2 2022



Press Inquiries: 

John Wolfe | jwolfe@ana.net

Program Inquiries: 

Bill Tucker | btucker@ana.net 

Anita McGorty | amcgorty@ana.net

Contact us:
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